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If beach towels could talk, they might ask you to be careful. 

Kelowna residents will see several towels appearing on area beaches soon bearing the message "You're probably not expecting to drown today." 

Canadian Red Cross water safety program representative Derek Mahoney said with the help of local lifeguards, he has been randomly scattering the towels around Kelowna each morning. 

He noted the towel project will continue for the month of August, but more initiatives like this one will continue at area swimming pools. 

Mahoney said the towels are meant to give beach-goers the impression that someone has been lying on the sand, and had just gone into the water leaving their possessions behind. He leaves the towels out around 8:30 in the morning and picks them up again in the afternoon. 

A former lifeguard, Mahoney said people always need to be more careful around the water. 

"We've already had several water-related tragedies this year." 

Mahoney noted that due to the lifestyle in Kelowna, a large percentage of the population has taken swimming lessons, but attitudes towards water safety can always improve. 

The towels are part of a province-wide social marketing campaign conducted by the Community against Preventable Injuries. Spokesperson Dr. Ian Pike said the purpose of the campaign is to get citizens of B.C. to think about preventable injuries. 

"We know from previous research and focus group testing that there is a common belief-that serious injuries only happen to other people." 

Pike said the law of large numbers often protects people from the consequences of risk, but it doesn't always work. 

"People expose themselves to risk that could end up in serious injury." 

Pike said the campaign is intended to address that attitude, to have people think about their own views towards the risks in what they are doing, consider the potential to be seriously hurt in an activity and take steps to mitigate the risk factor. 

He noted that the organization hopes people will see the towels laid out in the sand, read them and acknowledge that they were not expecting to get hurt but think about the message. 

"Hopefully the campaign will prompt a little bit of additional thinking on their part." 

He said the goal around water activities is to get people to think about how they conduct themselves at the pool, or at the beach. 

"We know that in, on and around the water there is risk involved." 

Pike said the campaign encompasses decisions people make around the water such as how far will they let their children go from them without supervision, and what they will do when they go out on the water in a boat. 

"It's people not recognizing the risk involved in what they're about to undertake." 

He noted that the Community against Preventable Injuries is not out to be overprotective of communities, or to be the safety police. 

"We're not concerned about minor injuries, we want people to lead active, productive, exciting lives." 

He said people should not be prevented from activities like wake-boarding, mountain biking or rock climbing, but they should be more aware of the risks involved and tailor their behaviour to avoid injury. 

"We're talking about the very serious injuries that can result in permanent disability or death." 

Pike said the campaign is running in three television ads during prime time, and in newspaper ad form as well. He noted that while the campaign uses all the traditional approaches, the organization has also tried to look at what the point of danger is for people, and take their message to those places. 

"Can we produce items that remind people that they're at a point of risk and a point of potential danger here?" 

Pike said the towels are one example, but the campaign also involves pole wraps on street corners that bear the message. 

